


lessons 
only work for people that you like . This is a curious rule, 

me a long time to learn because, in fact, at the begin­
ning of my practice I felt the opposite. Professionalism required 
that you didn't particularly like the people that yo u worked for, or 
at least maintained an arm's-length relationship to them, which 
meant that I never had lunch with clients or saw them socially. 
Then some years ago, I realized that the opposite was true. I dis­
covered that all the work I had done that was meaningful and sig­
nificant came out of an affectionate relationship with a client. And 
I'm not talking about profeSSionalism- I'm talking about 
I'm talking about a client and you sharing some 
That, in fact, your view of life is in some way congruen 
client; otherwise it is a bitter and hopeless struggle. 
Milton Glaser Mi lton Glaser Inc., New Yor/, C ity 
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Yo u shou ld neve r let your clients see you dr ive a more 
expe nsive car than they drive . 
Rick Tharp Th a rp Did It, somewhere nea r Sa n Fmncisco 

All you need is love . 
Michael Osborne Mi clwel Osborne DeS ign, San FrclIl c isco 

Yo u've got to have pass ion for your work and surro und 
yourself with people w ho are as passiona te as you a re . 
John Sayles Sayles Graph ic DeSign, Des Mo in es, IA 

Staying on top takes as mu ch wo rk, if not more , as ge t­
t ing the re in th e first p lace . 
Sheree Clark Sayles Groph ic Des ign. Des Moines, IA 

Surro unding myse lf w ith good fr ie nds, smart clients, 
ene rge ti c and ta lented staff, and fair compet itors kee ps 
me passionate about des ign . 
Tim Larsen La rsen Des ign + In/emet ive, M innea poli s 

If you don't t rul y enjoy what you a re do ing, you ca n't 
po ur your hea rt into it. 
James Victore Jam es Victore Inc., Broo hlyn, N Y 

Des ign is powerfu l. Use it for good . 
David Lai Hello DeSign, C ulver C ity, CA 

C lory, cho ice projec ts and a ll the award s in the p rofes­
s ion will not keep you wa rm at night . 
David Lemley Lem ley Des ign Co. , Sea ttie 

T he best design provides va lue by ge tting people th ink­
ing, opening the ir min ds and enr ic hing the ir lives . 
Earl Gee Cee + C hung DeSign, Sa n Froncisco 

Look if you like, bu t you will have to leap. 
- W. H. Aude n 
Petrula Vrontikis Vron ti his DeS ign Office, Los Angeles 

N o one is very young fo r very long. 
Ann Willoughby Willoughby DeS ign Group, Konsas C ity, MO 

Des igners need to be more than a ski lled pa ir of hand s. 
\Me need to be marke te rs , busin ess pa rtn e rs, strate­
gists, dip lomats, showme n and e nte rta in e rs . 
Robert Louey LOll€ylRub ino Des ign Group, San to Moni ca , CA 

Des ign can tra nsform proble ms in to p ure possibili ty 
and opportunit ies into eye-ope ning ou tco mes . It is a 
fo rce mighty e nough to rec kon with rea lity, ma ll ea ble 
enough to form the future , and humb le enough to he lp 
us ca re fo r both . 
Lauralee Alben Albe n DeSign LLC , Son ta C ru z, CA 

Des igners, and ill ustrators too, should shape their port­
foli os to indi cate a c lea r inte res t in one a rea, howeve r 
na rrow, and not try to be gene ra li st jacks-of-all -trades . 
Nigel Holmes ExplclIl atio n Gro ph ics, Westpor t, C T 

If you get frustrated by c lie nt demands/constra ints, 
you can express yourse lf by working on projects fo r 
nonprofit and community-based c li e nts . 
Tony Gable Gob le Design, Sea tt le 

T he releva nce and un de rstanding of design as a vita l 
pa rt of business communica ti on has co me a long way 
sin ce 1 first sta rted in the indu stry 20+ yea rs ago. 
Tim Hale Foss il, Hichard son, TX 

T h e reaso ns young peo ple go into gra phi c des ign have 
li tt le or noth ing to do with solving business prob le ms 
for c lie nts, and eve rything to clo with making "cool" 
things . T he key is unde rstanding. W hat is th e truth 
of the re la ti onship and how can [ reco nci le t hat w ith 
myse lf as a "c rea t ive" des igne r? 
John Bielenberg Bielenbe rg Design, Sa n FrclIlc isco 

\Ale will recover fro m thi s recess ion, and t he re will be 
anothe r one right be h ind itl 
Judy Kir'pich Grofil, Marl,e ti ng Comm unica tions, Alexandria , VA 

Trend is often tomo rrow's pa infu l me mory. 
Terry Marks tnwrh sdes ign, Seat tle 
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